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Children and adults with au-
tism will begin arriving this
month at a new autism center
tucked into a 214-acre mental-
health campus in Westchester
County, which promises to help
provide an answer to the piece-
meal care currently available to
many.

The center, run by NewYork-
Presbyterian Hospital and the
medical schools at Cornell and
Columbia universities, attempts
to address what experts say is a
significant challenge: autism
rates are rising around the coun-
try but access to treatment lags
well behind.

One in 88 children—the ma-
jority of them boys—have been
diagnosed with a disorder on the
autism spectrum, according to
the Center for Disease Control.
The cause of the increase re-
mains undetermined.

Families recount driving
around the city to see nutrition-
ists, behavioral therapists, speech
therapists or psychologists scat-
tered around the metro area.
Some travel to other states, such
as Massachusetts, to gain access
to certain treatments. That sce-
nario becomes even more diffi-
cult once children graduate from
school, and even fewer services
are readily available.

Additionally, many treatments
for autism aren’t covered by
health insurance. Some therapies

can require more than 20 hours
a week of one-on-one attention
and can cost tens of thousands
of dollars a year.

“There are a number of very
good child psychiatry programs in
New York City, but they provide
primarily assessments,” said Dr.
Catherine Lord, director for the
Center for Autism and the Devel-
oping Brain. “They’re not accessi-
ble to people who want to use
their insurance or are on Medic-
aid…it’s just not well coordinated.”

The new center, which will
treat about 150 to 200 patients
in the first year, tries to address
some of those issues. It will offer
diagnoses, as well as a variety of

continuing services provided by
psychiatrists, speech therapists,
behavioral therapists, social
workers and occupational thera-
pists. Families could also have
access to more cutting edge
treatment by participating in re-
search conducted by scientists
with the affiliated universities.

University officials also said
they would structure services to
make it easier for families to get
insurance coverage, but said they
don’t expect it to be profitable.

“As with a lot of things in
health care, this isn’t something
that makes money,” said Dr. Ste-
ven Corwin, chief executive of
NewYork-Presbyterian.

Finding a space for the center,
which is the result of some six
years of planning and fundrais-
ing, posed significant challenges.
Ultimately, the founders settled
on a former men’s gymnasium
on a NewYork-Presbyterian cam-
pus in White Plains.

The landmarked gym features
30-foot ceilings, so to create a
more intimate feel, the center is
structured as a “treatment vil-
lage” with small, brightly col-
ored houses arranged on a grid.

Experts said there is demand
for centers such as this that pro-
vide comprehensive care.

“There aren’t enough quality
programs in the public school sys-

tem, nor are there really enough
private programs. It’s a huge chal-
lenge that families face,” said Kim
Mack Rosenberg, president of the
New York chapter of the National
Autism Association.

But Ms. Mack Rosenberg said
given the variety of services
many patients need, it’s unlikely
any one place could meet all of
them. “I’m not sure that one-
stop shopping completely will
work,” she said.

The new autism center is the
result of a push by a group of lo-
cal parents, known as New York
Collaborates for Autism, which
helped raised more than $11 mil-
lion for the project.

Former employment lawyer
Ilene Lainer’s son Ari was diag-
nosed with autism 14 years ago,
just before he turned 2 years old.
Former Wall Street executive
Laura Slatkin’s son David was di-
agnosed when he was less than 1,
in 2000. The women started the
organization 10 years ago ini-
tially to create a charter school
for children with autism, which
opened in 2005. But they said
the treatment options for their
children were also lacking.

“It’s devastating, a life al-
tered. The picture isn’t happy,
and it’s difficult to find help in
one place,” Ms. Lainer said.

Ultimately, the founders also
hope to expand the center to cre-
ate housing, where autistic
adults could live with families
who provide continuing support.

Autism Center Is Set to Target Need
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Clockwise from left: A former gymnasium in White Plains housing the
new autism center; architect Jaques Black, left, and Dr. Catherine Lord,
the center’s director, in an activity room; the facility’s waiting area.
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pact-disc distribution was a
bulky trade. “At first we used to
go out and get liquor store boxes
to pack our orders, until we
were told we couldn’t do that,”
Mr. Gottehrer recalled.

As online sales and subscrip-
tion services emerged—starting
with early digital-music plat-
forms like MP3.com and iTunes
before growing into the recent
crop of services like Pandora
Media Inc., Deezer and Rdio—
the Orchard pushed to expand
the digital catalogue built
through the fortunate wording
of those early contracts. A pri-
vate-equity takeover in 2003 by
Dimensional Associates, which
also owns digital retailer eMusic,
and subsequent mergers and
deals with rivals created the
company in its current form,
with offices in 24 countries that
focus on foreign-rights deals.

Today, the Orchard uses its
homegrown technology and mar-
ket share to find new revenue
streams for thousands of inde-
pendent artists and labels.

Josh Builder, who joined the
Orchard in 2006 and is now
chief technology officer, helped
develop the company’s digital
distribution system, which en-
codes music and videos available
on hundreds of outlets around
the world.

In total, the Orchard reports
275,000 average daily song
downloads from its catalogue.

Other Orchard software al-
lows record labels to publicize
artist news, tour photos and
other information. Updates
posted on the Orchard’s data-
base are pushed from a single
location to social media and
other websites.

These tools helped some la-
bels and artists weather an eco-

ContinuedfrompageA17 nomic storm that has shaken the
music industry over the past de-
cade.

Frenchkiss Records, a New
York City label that has released
albums by such indie acts as
Bloc Party and Passion Pit,
signed a deal with the Orchard
in 2004 amid major uncertainty
in the music industry. Now, says
founder Syd Butler, the label’s
business is 80% digital.

“Frenchkiss would not exist
without the Orchard,” he said.

Each label working with the
Orchard gets access to the com-
pany’s organizational software
and analytical tools to manage
album releases, royalties, tours
and advertising. One of Mr. But-

ler’s favorite tools, a heat-map-
ping app, allows him to track
geographic support for artists
based on data from Spotify, You-
Tube and Facebook.

“This helps us send ads and
set up tour routings,” Mr. Butler
said. “If you have a lot of sales
in Denver, then the band can
play a bigger room.”

Selling millions of records is
no longer realistic for most mu-
sicians, but aggregating revenue
from pre-roll commercials on
YouTube music videos, sound-
track rights and dozens of down-
load and streaming services can
be lucrative.

“It’s the Wild West right
now,” Mr. Butler said. “I feel the
record business is dead but the
music business is thriving.”

Global record company reve-

nues from digital sources grew
to $5.6 billion in 2012, according
to an April report by Interna-
tional Federation of the Phono-
graphic Industry, a trade group.
Digital sources now account for
more than half of music reve-
nues in the U.S., China and India,
among other markets.

While download services like
iTunes provide roughly 70% of
total digital-music revenue, the
IFPI report found rapid growth
in subscription- and advertising-
based streaming services, which
had 20 million paid subscribers
in 2012. Meanwhile, more teens
listen to music through YouTube
than through any other source,
according to a Nielsen report
from August 2012.

To New York-based artists
like Lady Gaga and Grizzly Bear
who have publicly complained
about the size of royalty checks
from streaming services, the Or-
chard CEO Brad Navin holds out
hope: “One platform might feel
promotional,” he says, “but
eventually grow to be profit-
able.”

Even as the Orchard has
shifted from dealing in boxes of
silvery discs to managing mil-
lions of digital songs, the com-
pany’s real-world roots in a city
with vibrant music and startup
scenes has remained important.

“The benefit of New York City
is that we often don’t have to fa-
cilitate a meeting. It just hap-
pens naturally,” said Mr. Navin.
“Here, you have the greatest
concentration of bands, labels
and industry people, and also of
technology and media companies
and people with those skills.”

That just might be the best
hope for the next wave of Brook-
lyn bands hoping to make
enough from music sales to quit
their day jobs.

Early Digital Bet Is Now a Sweet Song
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Orchard executives Josh Builder, left, Richard Gottehrer and Brad Navin at the company’s Manhattan offices.

 NEW YORK CITY

City Council May Boost
Limits on Newsstand Sales

New York City newsstands are
currently barred from selling
products that cost more than $5
before taxes, but new legislation at
the City Council would raise that
limit to $10.

In 2002, shortly after Mayor
Michael Bloomberg took office, he
signed into law a bill that
increased the maximum pretax
price for newsstand products to $5
from $2. Now, Council Speaker
Christine Quinn and a number of
her council colleagues say it’s time
to raise the limit again.

“The $4 umbrella of 2002 isn’t
the same as the $4 umbrella of
2012 or 2013,” Ms. Quinn said at a
news conference announcing the
bill. “A $4 umbrella in 2013, you’re
lucky if it’s going to get you to the
corner keeping you dry.”

Supporters of the legislation
said the bill will greatly expand the
number of on-the-go products that
customers routinely need, such as
phone chargers, umbrellas,
earphones and camera batteries.
The city has roughly 300
newsstands.

Asked if Mr. Bloomberg
supports the proposal, a
spokeswoman replied, “We have
not seen the bill yet.”

Michael Howard Saul

 TRENTON

Court Hears Dune Case

When the borough of Harvey
Cedars on Long Beach Island, N.J.,
built a dune system a few years
ago, it blocked Harvey and Phyllis
Karan’s view of the ocean. They
sued and won $375,000.

The same dune saved the
Karan’s home during superstorm
Sandy in October, but a court
battle spawned by the dispute lives
on—and could have a major effect
on efforts to protect the entire
Jersey shore from future storms.

Harvey Cedars appealed the
case all the way up to the state
Supreme Court, which on Monday
heard 90 minutes of arguments
about how oceanfront
homeowners should be
compensated for ocean views lost
to dune projects.

A decision could come in
September, some attorneys said.

Associated Press
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‘The record business
is dead but the music
business is thriving.’

TheWesty Experience…

“The facility is top notch! The
staff is extremely helpful. They
also helped me find local
movers.”—XW, Armonk
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